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Brand identity
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Premium & Excrusive. PROVENANCE & TERROIR. Orp FrinDs § New. INIMITABLE & IRRESISTIBLE.
INDEPENDENT & EXPERIENCED.  Brobynamic & ORGANIC. TRADITIONALISTS & NEW TALENTS.

For Topay & FOrR TOMORROW. INVESTMENTS & BROKERING SERVICES. VEGETARIAN & VEGAN.

THE LanD & THE LEGACY. STORAGE & CELLARING. PmvoT Noir & CABERNET SAUVIGNON.

Zest & Zeal. Reps & Wiites. Breaot & Variery, Mertot & Tempraniiio. Mix & March,

Excrusive & En PriMeur.  CHARDONNAY & Sauvienon. Countries & Recions. Knowirence & Jov.

— Far FLunG & Farurous. DELIVERY & SHIPPING. SYRAH & GARNACHA. DISCERNING (& BALANCED,

PivoT Gricio § RiesLING. FiNessE & ELEGANCE. SHIRAZ & GRENACHE.  Crassic & New WORLD.

Premium & Exclusive. Kind words...

We.were as!«ed py Corney & qurow to review and rgfresh “Dana and Neon came to us at Corney &
their brand identity, to help position them as the leading . . .
independent wine merchants and supplier of fine wines from Barrow with h/gh recommendations from
around the world. some very senior people in the industry...
The firm had a long and distinguished heritage in the trade His attention to detail and the steps that
and wanted to retain that equity while presenting themselves he had gone t/’H’OUQh to make his initial

as a more forward-facing organisation. The new mark would .

also need to incorporate the two Royal Warrants, as well as recommendations r ea//y he/,oed to cement
working more effectively in digital media. our trust in him as an expert...”

The solution? The new mark’s letter forms were completely
redrawn, with the bespoke type lovingly sculpted to create a
careful balance of heritage and a sense of the contemporary
— while also being utterly premium in feel. The configuration
of the old mark, which placed the name on a single line

with Royal Warrant above, was revised to a more integrated
and practical stacked configuration — with the two Royal
Warrants moved to the left, to balance the mark.

ADAM BRETT-SMITH
Managing Director
Corney & Barrow

Our elegant new Ampersand was then used as a graphic
device to help highlight Corney & Barrow’s many attributes
and offerings. The new brand identity with its new mark and
visual language was then rolled out across the business,
online, in literature and on vehicle livery. And we're pleased
to say it’s now seen as a new benchmark of quality within
the trade, and as the hallmark of a very premium offering to
Corney & Barrow’s clients.
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PROJECT SUMMARY
Brand idenitity

Brand guidelines

Tone of voice guidelines
Flagship publications
Literature house style
Brand assets micro-site
House range packaging
Vehicle livery
Stationery and forms
Digital templates
PowerPoint templates
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